New car 


Consumers shopping for new 
cars this year can walk into most 
showrooms & get a good estimate 
of each model’s fuel economy. Most 
1975 cars, both domestic & foreign, 
carry labels with miles-per-gallon 
information developed in the fuel 
economy tests run by Environmen- 
tal Protection Agency (EPA) [see 
CONSUMER NEws, Oct. 1]. The la- 
bel will be attached to a side win- 
dow of the car, as the price sticker 
is. The 1975 labeling program— 
which is voluntary, not mandatory 
—is cosponsored by EPA & Federal 
Energy Administration (FEA). 


Used car 


National Highway Traffic Safe- 
ty Administration (NHTSA) re- 
minds consumers shopping for used 
cars that they are entitled, under 
Federal law, to receive a written 
statement of the actual mileage of 
a second-hand car. NHTSA has 
urged all states to crack down on 
their enforcement of this law. In 
an NHTSA survey, only 45% of 
864 used cars sold by dealers were 
delivered with the required odom- 
eter disclosure statement; in 388 
sales between private parties, only 
2% of the sellers complied with the 
Federal law. Violation of the law, 
if intent to defraud can be proven, 
carries a penalty of 3 times the 
damages suffered or $1,500, which- 
ever is greater. 


Someone else’s car 


Could you & others in your 
community use a special on-call 
transportation system? With “Dial- 
a-Ride,” cars or small buses are 
dispatched to consumers’ homes or 
to nearby pickup points in response 
to telephoned requests. Designed to 
aid the elderly, handicapped & very 
young, “Dial-a-Ride” is already 
working in a number of communi- 
ties. A detailed technica] document 
describing this service has been 
prepared under the sponsorship of 
Transportation Dept. For a free 
copy, write to Technology Sharing 
Program Office (TSC-151), Trans- 
portation Systems Center, 55 
Broadway, Cambridge, MA 02142; 
ask for “Demand-Responsive Trans- 
portation.” 


No more DST 


Remember to turn back clocks 
1 hour on Sunday, Oct. 27. That’s 
when the country returns to stand- 
ard time. A new law has elimi- 
nated the year-round daylight sav- 
ing plan that was started in Janu- 
ary 1974 as an energy-saving meas- 
ure. Congress decided that energy 
savings were slight & did not com- 
pensate for the risks of young chil- 
dren walking to school in the dark. 
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Fighting inflation 


President Ford has taken the following actions since last month’s eco- 
nomic summit [CONSUMER NEWS, Sept. 15]: 

e@ Proposed—in his inflation-fighting message to Congress—specific 
new measures in these areas: food conservation; energy conservation; re- 
strictive & inflation-inducing practices by industry, government & labor; 
increased capital supply for industry; public service employment; housing; 
thrift institutions ; international trade; Federal taxes; consumer efforts. 

@ Committed, once again, his Administration to cutting the Federal 
budget by $5.4 billion for fiscal year 1975 to bring it below $300 billion. 

e@ Established a new 14-member Economic Policy Board to serve as a 
clearinghouse for the Federal Government’s economic efforts. 

@ Established a new 16-member Labor-Management Committee—with 
8 members from corporations & 8 from labor—to advise on economic issues 
& to assure effective collective bargaining & sound wage & price policies. 

e@ Asked every consumer to prepare a list of 10 ways he or she could 
conserve energy & help beat inflation—& to exchange lists with neighbors 
& send copies to: President Ford, The White House, Washington, DC 20500. 


What it means to you 


In the package of economic proposals made by President Ford, these 4 
are likeliest to have strong positive impact on consumers: 

@ Vigorous enforcement of antitrust laws. Proposals include tighten- 
ing antitrust laws & curbing restrictive practices such as price-fixing, non- 
competitive professional-fee schedules & real-estate settlement fees. 

e Aid to unemployed. Proposals call for additional unemployment in- 
surance benefits as well as a community improvement corps—an expanded 
public service program to provide jobs when unemployment rate tops 6%. 

@ Elimination of restrictive Federal regulations. Proposal asks Con- 
gress to create a national commission on regulatory reform to study & rec- 
ommend changing rules made by Federal regulatory agencies that tend to 
stifle business competition & increase costs to consumers (such as certain 
air-travel regulations, import quotas & certain trucking regulations). 

@ Full-capacity farm production. Proposal asks Congress to remove 


remaining acreage limitations on rice, peanuts & cotton, in order to produce 
more food & halt higher food prices. 


WIN 


In an overall consumer program, President Ford urged all Americans 
to sign up as “volunteer inflation fighters & energy savers.” Coupon for vol- 
unteers to use has been appearing in newspapers throughout country. Cam- 
paign is directed by volunteer group appointed by President (Citizens Ac- 
tion Committee to Fight Inflation) & is symbolized by lapel button labeled 
WIN (“Whip Inflation Now”). 





Consumer complaints 


More than 300 leaders from 
business, government, the consum- 
er movement & the academic com- 
munity met in Washington last 
month at a national conference fo- 
cusing on how to deal more effec- 
tively with consumer complaints. 
The conference, co-sponsored by 
Office of Consumer Affairs, Council 
of Better Business Bureaus & 
George Washington University, ex- 
amined the following means for 
resolving consumer disputes: 


1. Industry programs—Several 
industries have developed consumer 
action panels (CAPs) to recommend 
an industry’s solutions to com- 
plaints that have not been resolved 
between an individual consumer & 
a company. To date, there are 4 
such CAPs: MACAP (Major Ap- 
pliance Consumer Action Panel); 
CRICAP (Carpet & Rug Institute 
Consumer Action Panel); FICAP 
(Furniture Industry Consumer Ad- 
visory Panel); & AutoCAP (Auto- 
motive Consumer Action Panels). 

Another industry program is 
the Home Owners Warranty pro- 
gram (HOW) developed by the 
National Association of Home 
Builders. The program offers con- 
sumers a warranty on new homes 
that includes both “early years 
comprehensive guarantees” & 10- 
year insurance coverage against 
major structural defects. 


2. Arbitration — New arbitra- 
tion projects include: 

@ New York City Small Claims 
Court handles approximately 70,000 
consumer complaints a year; about 
80% are settled through the court’s 
arbitration program. 

@ National Consumer Arbitra- 
tion Program has been established 
by the Council of Better Business 
Bureaus to offer free arbitration 
to consumers & businessmen. 

@ National Center for Dispute 
Settlement has been established by 
the American Arbitration Associa- 
tion. NCDS has developed several 
consumer arbitration programs 
throughout the country. 

@ Under the HOW program 
any dispute not settled through in- 
formal channels will go to the 
American Arbitration Association. 


3. Small Claims Court—Rec- 
ommendations at conference: 

@ There should be evening & 
Saturday hours. 

@ The courts should be located, 
like post offices, in neighborhood 
areas & shopping centers. 

@ The courts should help con- 
sumers in preparing & presenting 
their cases & in the collection of 
judgments. 
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Some WINning tips on food 


Here is a CONSUMER NEWS checklist of ways to save on your food bills. 
Some are simply reminders. Others may be new to you. 


(] Take stock of your food-buying habits. Do you take advantage of nu- 
trition labeling, unit pricing & open dating? Have you tried keeping a run- 
ning total of your groceries as you fill your shopping cart? Do you double- 
check prices being rung up as your order is checked out? 


] Insist on your rights when supermarkets advertise special prices for 
certain items. Federal Trade Commission (FTC) has issued a trade regula- 
tion rule stating that if an advertised item is not available, supermarket 
manager must provide consumer with a raincheck. If a store frequently is 
short of advertised items, you might consider lodging a complaint against 
it. Contact Bureau of Consumer Protection, FTC, Washington, DC 20580. 


(] Rethink your food-planning habits. These are useful guides: Your 
Money’s Worth in Foods, +118B, 50¢; Money-Saving Main Dishes, +114B, 
60¢. Order them from Consumer Information, Pueblo, CO 81009. 

[] Don’t cheat yourself by spending food dollars on cleaning supplies, 
paper goods, toiletries & other non-food items sold in supermarkets. Keep 
a separate fund for non-food purchases & keep it small. This way, you will 


know exactly what you are spending for food & what you are spending for 
other supermarket items. 


[] Cut back on the size of your portions. Agriculture Dept. recom- 
mends 3- to 4-ounce portions of cooked lean meat—that’s 4 portions per 
pound of hamburger. 


([] Comparison-shop among food suppliers that might offer lower 
prices—& fresher produce—than local supermarkets. Possibilities: nearby 
farm stands or farms; farmers’ markets in suburbs & cities; large sup- 
pliers’ markets that may be open to the public. 


[] Consider organizing a food-buying cooperative with a group of 
neighbors & friends. But think this through carefully before acting. It is a 
big undertaking & requires planning, effort & commitment from many peo- 
ple. Read up on it first. Write for these: Moving Ahead with Group Ac- 
tion: The Buying Club, 85¢, Cooperative League of the U.S.A., Suite 1100, 
1828 L St., N.W., Washington, DC 20036; Co-op Stores & Buying Clubs, 
free, Office of Economic Opportunity, Public Affairs Division, Washington, 
DC 20506; Fact Sheet on Buying Clubs, free, Dept. of Consumer Affairs, 
Room 209, 80 Lafayette St., New York, NY 10013. 


[] Consider taking a course in budget cooking, for a new perspective 


on the food in your life. Check your local “Y,’”’ community center, county 
extension office or adult education service. 


Speaking of food 


Use this brief quiz to test your knowledge of nutrition. See page 3, 
column 2 for quiz answers. 


(1) Pizza as a main course is a nutritious food. amend: “ok 

(2) A 1200-calorie-a-day diet may help you lose weight, but it won’t 
provide proper nourishment to get you through the day. T. F- — 

(3) Fat babies are healthier than thin babies. Dstt, OP ttliai 

(4) When shopping, you can easily find out whether there is good nu- 
tritional value in a frozen TV dinner. Tucan Wien 

(5) Some additives in packaged foods are needed to prevent spoilage. 

re 

(6) A hamburger, a frankfurter & a bologna sandwich are just about 
equal as far as protein value is concerned. ee 

(7) Everyone should take vitamin pills daily. ——— ee 
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‘Pass throughs’ & you 


Nobody has to tell you that it costs more to “fill it up” at the gas pump 
these days. And if you are like most consumers who have to pay for power 
& fuel, you have probably noticed that energy costs at home keep going up, 
too—even if you are using less electricity, oil or natural gas. 


Why? Under Federal regulations, gasoline service stations can “pass 
through” to consumers the increased costs of supplying gasoline. Also, un- 
der the laws of most states, utility companies & distributors of home heat- 
ing oil can “pass through” higher costs of producing or supplying energy. 


Here is how the “pass through” works: 


For utility companies—which supply you with electricity & natural 
gas—the state regulatory utility commission sets the rate that consumers 
must pay for power. In deciding this rate, the commission takes into ac- 
count the utility’s cost of doing business & what is a fair profit. But to help 
utilities operate effectively during an inflationary period such as this, most 
state commissions also allow utilities to pass through to consumers their in- 
creased costs so that the company’s rate of profit remains the same. 


In most cases, pass through increases for electric power companies 
are automatic & usually reach the consumer in the form of higher electric 
bills within 60 days after the company’s costs have increased. To inform 
consumers that they are paying a pass through rate increase, most states 
require the company to send an explanatory statement with the consumers’ 
bills. To insure that the pass through is really needed, the state commis- 
sions also conduct regular audits of the companies, often on a monthly basis. 


While electric power & natural gas are regulated at the state level, oil 
products—gasoline & home heating oil—are regulated at the Federal level 
by the Federal Energy Administration (FEA). Under the Emergency Pe- 
troleum Allocation Act of 1973, FEA has authority to set a maximum price 
at which oil products can be sold to consumers. FEA has allowed 2 kinds of 
price increases. First, FEA computes a price by adding to the base price 
(price at which retailers bought oil products on May 15, 1973) a 1¢ to 2¢ 
per gallon increase for retailer’s profits plus a 3¢ per gallon increase for 
general costs, such as wages & operating expenses. Second, & in addition, 
retailers can pass through to consumers the increased cost of oil itself. This 
means that if crude oil goes up, for example, from $7 to $8 a barrel & there 
are 42 gallons of oil in a barrel, the retailer’s difference in costs will be 
214¢ a gallon (42 gallons divided by the $1-a-barrel increase). The retailer 
can pass through to consumers this 214¢. 


Pass throughs work both ways. Just as consumers’ prices go up when 
suppliers’ costs go up, consumers’ prices are also required to come down if 


suppliers’ costs come down. For example, there have been recent drops, in 
some areas, in gasoline prices. 


If you believe that you are paying too much for your utility bills or 
for oil & gasoline, you can contact your state regulatory utility commission 
or the FEA. FEA has 10 regional offices to investigate consumer com- 
plaints. They are located in Atlanta, Boston, Chicago, Dallas, Denver, Kan- 
sas City, New York, Philadelphia, San Francisco & Seattle. 


Oct. 15, 1974 


FTC action 


@ EGG ADVERTISING—FTC 
has issued a complaint alleging 
that the National Commission on 
Egg Nutrition (NCEN), a trade 
association promoting the sale of 
eggs, has made false claims about 
the scientific evidence on relation- 
ship between egg consumption & 
heart disease. FTC is challenging 
NCEN’s claim that “there is abso- 
lutely no scientific evidence that 
eating eggs in any way increases 
the risk of heart attack.” FTC says 
there is reliable scientific evidence 
that eating eggs increases the risk 
of heart attacks & heart disease. 
The proposed order contained in 
the complaint would prohibit NCEN 
from making such claims unless the 
claims can be substantiated. 


Answers to nutrition quiz 


(1) True. Since it provides protein 
(cheese, meat), carbohydrates (dough), 
vitamins A & D (tomato sauce), pizza 
does provide balanced nutrients. With 
a salad & a glass of milk, pizza makes 
a nourishing meal. 


(2) False. If you eat 1200 calories 
worth of well-chosen foods, you can 
have 3 well-balanced meals. For ex- 
ample: Breakfast—orange juice, 1 egg, 
1 slice toast, 1 teaspoon margarine, 
coffee or tea. Lunch—roast beef, let- 
tuce & tomato salad, 1 slice bread, 
skim milk. Dinner—liver, carrots, 
baked potato, 1 teaspoon margarine, 
fruit. Snacks—celery & carrot sticks. 


(3) False. Fat babies face several 
health problems. They are more sus- 
ceptible to disease, especially respira- 
tory diseases. When they become 
adults, they are likely to remain fat; 
this makes them more likely to have 
heart attacks & strokes. 


(4) True. Food & Drug Administra- 
tion (FDA) has set nutritional guide- 
lines for TV dinners (& for certain 
other common foods). These products 
must clearly state whether they meet 
FDA guidelines. 


(5) True. Calcium propionate, for in- 
stance, prevents mold from forming & 
is commonly added to baked goods. 


(6) False. A 3-ounce hamburger gives 
you 20 grams of protein (about one- 
third of your daily protein require- 
ment). But you would have to eat 3 
frankfurters to get 20 grams of pro- 
tein; & you would need 12 or 13 slices 
of bologna on a sandwich to get that 
much protein. 


(7) False. A well-balanced diet should 
give you all the vitamins you need. 
The average person does not need vita- 
min pills, unless his doctor says he has 
a specific vitamin deficiency. 
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Vehicle safety investigations 


National Highway Traffic Safety Administration (NHTSA) has opened 5 new investigations & 
suspended 2 others in its continuing study of safety related problems in cars, motorcycle helmets, 
tires, child car seats & motorhomes. An investigation does not mean that there is a defect in each 


case listed, but that a safety related problem has been reported. In each case, NHTSA wants to find 
the cause of the problem & how the problem can be remedied. 


STATUS CASE MAKE & MODEL YEAR COMPONENT POSSIBLE PROBLEM 


New C4-56 Mercedes 450SL, 1971-72 fuel injection alleged fuel leakage from pressur- 


SLC, SE, SEL; system ized injection system onto engine 
280SE; 300 SEL; exterior. 


350 SL, SLC . 


Saab 99E 1970-73 fuel injection alleged fuel leakage from pressur- 
system ized injection system onto engine 
exterior, 


Volvo 164E, 1800E, fuel injection alleged fuel leakage from pressur- 
142E, 145E system ized injection system onto engine 
exterior. 


Porsche/ Audi fuel injection alleged fuel leakage from pressur- 
911T, 914, 100LS system ized injection system onto engine 
exterior. 


Renault 17 fuel injection alleged fuel leakage from pressur- 
Sports Coupe system ized injection system onto engine 
exterior. 


Suspended Toyota Land heater hose & hoses routed through vehicle in- 

March 31 Cruiser gas tank terior, which, if punctured could 
subject occupants to injury or dis- 
comfort. 


Suspended AMC Jeep rear brake lockup alleged rear brake lockup, causing 
April 30 Jeepster loss of vehicle control. 
Commando 


Consumers with any of the problems with the above makes & models may give NHTSA useful 
information by writing to Office of Consumer Affairs, Transportation Dept., Washington, DC 20590. 
Include make, model, year, serial number & facts relating to problem. 
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